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What size is “one-size-fits-all”?
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Is it really going to fit everybody?

Usually sizes for clothes are mentioned as
“S”, “M”, “L”, etc. But once in a while you
come across “F” which stands for “free
size” in Japan; means “one-size-fits-all”. Is
it really going to fit someone who wears
both a small and someone who wears an
extra large?

According to METI (the Ministry of
Economy, Trade and Industry)’s
Manufacturing Industries Bureau, which
manages clothing sizes, “Sizes for domestic
ready-made clothing are regulated by JIS
(the Japanese Industrial Standards), but the
JIS makes no mention of “one-size-fits-all”.
Standard for clothing sizes are not legally
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binding on the manufactures, but from the
point of view of providing accurate
information to customers, METI
recommends JIS established size markings.
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Major clothing manufacturers usually don’t
provide one-size-fits-all clothes, except for
items such as belts, socks or hats.

Realistically, one-size-fits-all clothing is
troublesome.

“Novelty and souvenir T-shirts sell better
when labeled “one-size-fits-all”. It gives the
impression that anyone will be able to wear
them, so it makes it easier to buy them as
gifts for others. Unlike dress shirts, T-shirts
don’t have to fit perfectly, so what is
manufactured as men’s “L” or women’s “M”
often gets shipped out labeled as
“one-size-fits-all”. It turns out that around
90% of men find no problem with wearing a
size “L” T-shirt.

With casual clothes, where a perfect fit isn’t
that important, a lot of clothes only come in
one size, so the “one-size-fits-all” labeling is
the only natural choice. But all this really
tells us is that the article is “wearable” for the
average person. Of course, the way it fits the
body will be a little different for each kind of
body type.

Anyhow, if you are worried about a perfect
fit, it’s better to try it on before you buy it.
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